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American
Baskethall
League

A

The American Basketball League, launched in September 1995
accomplished what it set out to do: establish the world's
premier women's basketball league and give America's

best players an opportunity to play professionally in their

own couniry.

Thanks to the ABL, "little girls have big girls to look up to,”
“big girls” who accept that they are role models to all young
girls and boys on every playground court in America.

ABL Structure

P Nine teams in medium and large media markets

» Forty-four regular season league games per team ( 22 home and 22 away)
» All-Star Game

» Playofis and Championship Series

» Over 196 professional games per season

ABL Accomplishments

» 30 nationally televised games

» 600.000 in attendance nationwide

» 3536 average attendance per game

» Exiensive national and local coverage, such as Sports [llustrated and USA Today

ABL Philosophy

» Small intimate atmosphere in arenas
» Games played from October through March during the traditional basketball season
» Markeis with demonstrated support of women'’s basketball programs

» Dedicated league and team stafis focused solely on providi'ng the best women's
proiessional basketball product




ABL Television
EXxXxposurs

SportsChannel/Fox Net

» 12 "Game of the Week"
broadcasts on Sunday
evenings

P Special All Star Game
Broadcast

» National broadcasts of the
Playoff Series and
Championship Series games

Black Entertainment
| Television

PP PP L0000 POPRPROREY

» ABL on BET nationally
televised games on
Saturday evenings

» Integrated marketing/cross
promotional opportunities
featuring ABL players in
established BET music,
fashion, and music
video programming.
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UNQUESTionABLE
Excitement!

Average attendance during the season 3,200
Total attendance for the championship series 17,8424

Media exposure

SportsChannel/Fox Net . . . BET (Black Entertainment Television) . . . Sports Channel Ohio . . .
Cozxial Cable . . . Warner Cable. Twenty Quest games were televised last season.

We’ll have a stronger broadcast package to offer this year.

Season long coverage in national publications — Sports Illustrated, Sports Illustrated for
Women, Sports [llustrated for Kids, Newsweek, and USA Today; on television — Sports Channel
Ohio, Coaxial Cable, Warner Cable, BET and SportsChannel/Fox Net; on the worldwide web at
ColumbusQuest.com. That's not all, Quest fans within a 150 mile radius will catch all the
action on the Quest Radio Network.

Community Iinvolvement

Player appearances at schools . . . Civic Organizations . . . Gharitable Events . . . Camps/Clinics
... Children's Hospital . . . Festivals/Parades . . . and more! Columbus Quest is committed to
community involvement. As often as possible players make appearances or donations to
worthy causes as a way of giving back and saying thank you to the Columbus community.
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AmMmericas
Best... ---.aat
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Nikki McCray

Forward, Tennessee 92-96

Valerie Still
Forward, Kentucky 1979-83

Katie Smith
Forward,
Ohio State 1993-96

Brian Agler
" General Manager/
Head Coach

Latina Davis Guard, Tennessee 1992-96
Andria Jones Forward, Kansas State 1993-97
, Carla McGhee Forward/Center, Tennessee 1986-90
Angie Potthoff Forward, Penn State 1993-97
| Jannon Roland  cGuard/Forward, Purdue 1993-97

| Shanele Stires Forward, Kansas State 1991-95




Sonja Tate
Guard, Arkansas State 1989-93

— i i - %

Sports Met

Tonvya “Ice”
Edwards

Guard, Tennessee, 1986-90

RS R

Kelly Kramer

Assistant Coach

Shannon
“Pege Wee”
Johnson

Andrea Lloyd Point Guard,
Forward, Texas 1983-87 South Carolina 1992-96
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The Team
» ABL World Champions

> Eastern Conference Champions

» ABL Coach of the Year
ABL Eastern Division All-Star Coach

Brian Agler

> ABL Most Valuahle Plaver
Nikki McCray

> ABL Championship
Finals MVP

Valerie Still

» Three ABL All-Stars
Katie Smith
Nikki McCray
Tonya Edwards

>» ABL's Top
Regular
SEason
Record

31-9

o

> Top Offensive
Team

86.1 ppg
>» ABL's Top

Defensive
Team

73.4 ppg
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» Competitive
tlicket
prices
aimed
at
atiracting
families

> Atiracts
influential
Temale
consumenrs

> Lots of
vouth
interactive
events

» Family
oriented
promotional
days in the
direna




Spectator Profile
Columbus Quest spectators are voung,

well-educated, professional and
influential.

» The Right Demographics

» 70% female |

P 44% married

» 72% are under the age of 44

P 57% are between the age of 25-44
> 21% attend as a family

- 16% attend with youth leagues

» 13% attend with co-workers

> 53% have achieved a graduate/professional degree
» 37% consider themselves professional/white-collar
» 48% have a household income of 850,000+

» 22% have a household income of $75,000+

y 0 L
Of those spectators surveyed @ indicated

they notice which companies sponsor
Columbus Quest Basketball

The demographic profile of Quest supporters was developed through a market research survey
of spectators at Quest games March, 1997.
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Snnnsnﬁship
BEBenefits aand
Opportunities

Association with a Champion

Get in the game! Ensure that your company name is associated with the World Champions —
the Columbus Quest. You'll be in good company.

EXposure, increased market awareneés

We plan to welcome 80,000 Quest fans to Battelle Hall this season. Put your company name
where it counts in front of thousands of influential consumers.

Market Reach

With 22 home games our regional media package makes it possible for you to communicate
your szales message to a very targeted audience.

Direct Marketing
Opportunities

Product sampling, coupon &
literature distribution, and
game day promotions can be
designed to build store traffic
and szales.

Keep Your
Company
Top of Mind

We're open to your ideas, and
the possibilities are nearly
endless. We can create a
sponsorship program to help
you meet your company's specific
marketing goals and objectives.

Be Part of
the Action

Capitalize on the phenomenal

growth of girls and women's basketball.
Get in on the ground floor. Help create
the dream.



Sljnnm'ting Ppnfessinnal
Women's Basketbhall

Columbus Quest would like to thank the following companies for their
vision, and goodwill. Their commitment has made the dream a reality.
These companies represent a sample of companies involved
in our inaugural season

Big Bear Bank One
Huntington Banks The Limited, Inc.
Sports Medicine Grant Midwestern Auto Group
Continental Office Sport Court
Furniture Pillsbury

Royal Livery Service e

Flowers Baking Co.

of Ohio, Inc. Ocean Spray

Frisch’s Big Boy Heing
Payless Car Rental RC Cola
7 =LIp

White Castle
Darla Luebbe &
Lorraine Ferret, King
Thompson Realtors

Bea Wolper,
Attorney at Law

IKON Otfice Solutions Leann McKeon.,

Barrett Mortgage Watertield Mortgage Co.

Services of Ohio, Inc. Kimberly—-Clark

Corporate Commitment
io the ABL

Phoenix Home Life Mutual Insurance
Reebok International
Lady Foot Locker
First USA Bank g

Baden Sports International
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With 22 home games and
telecasts on Sports Channel Ohio
Prime Sports and BET,

signage at Quest games
oer high visibility
that will put
your COMPanNy’s name

where the action is!

f

Court Floor

Four sponsor logos will appear on the court,
1 ABL logo,
1 National Sponsor logo,
and 2 local sponsors.
Sponsor logo will be produced full color
in approximately a 4’ x 8" area’

Court floor cost $125,000 per season
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FPlatinnum

Merchandising

Plan

S125,000 Investment

Premier Positioning: Sponsor Logo on Court Floor

Television

Radio

Arena Signage
Game Program

Season Tickets

Game Tickets

Hospitality

Game Stats

Pass—Through
Rights

Player
Appearance

Public Address
Custom Exhibit
Display

Logo Recognition

Memorabilia

4 :30 second commercial announcements, plus opening an& closing
billboards.

4 :60 second commercial announcements, plus 4 live mentions
during the game.

State-of-the-art revolving courtside signage in the TV area.
Full page inside front cover ad in the official team game program.

Lower Level Sideline seating for eight at all reqular season home
games.

200 general admission tickets to one game to be distributed at the
sponsor's discretion.

Complimentary hospitality service during each regular season
home game.

Eight official game programs and stats for each regular season
home game.

Permission to give signage, tickets, advertising and/or use of ABL
and Quest logos together (with some restrictions) to clients and
customers to create additional promotional opportunities, with
prior team approval.

Quest team player(s) will make three special appearances at
mutually agreed upon times and locations.

Sponsor’s message over the public address system twice during all
regular season home games.

Opportunity to display merchandise, conduct exit sampling, and
distribute company information at all Quest home games.

Your company logo on all Quest promotional printing.

Eight autographed team items

8



FPlatinum
Merchandising

Plan
S125,000 Investment (continued)

Advertising Right to use the Quest logo in advertising and promotional
Rights materials. Right to use game footage in advertising and
promotional materials

Game Night One game night sponsorship during regular seasorn. Cost of
Sponsorship promotional items distributed not included.

Refusal You will be given the opportunity to renew your current
sponsorship each succeeding year at the published market value.

Hot-link Access  We will provide hot-link access from the Columbus Quest website
to your website.

G—atherings Pre-season, mid-season and post-season gathering with players
and coaching staff.

QPuest Wear Eight Quest sweatshirts and t-shirts.

*Product Exclusivity status granted for an additional $50,000 investment.
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The “Quest Nest” at
Battelle Hall offers advertisers @ great opportunity,
to prominently display
their product where the action is.

We plan to welcome 80,000 QUESt fans

to Battelle Hall this season.

Putyour COMPANy’s name

up front for all tosee!

Corridor Exhibit

Company exposure in the corridor or the island is more than just signage — it's an
experience. There’s an art to capturing your customer’s attention. That's why we
created just the place to promote your company with the ultimate in promotional
display areas. Each corporate area will include customized exhibit properties with
counters, backwalls, towers, computer or monitor display areas, suspended banners,
as well as multiple areas for corporate logo’s and backlit graphics, allowing full
company exposure within a working environment.

Corridor signage costs $100,000 per season
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Merchandising

Plan

S100,000 Investiment

Premier Posgitioning: Corridor Exhibit

Televigsion

Radio

Game Program

Season Tickets

Game Tickets

Hospitality

Game Stats

Pass—Through
Rights

Player
Appearance

Public Address
Custom Exhibit
Display

Logo Recognition
Memorabilia

Advertising
Rights

2 :30 second commercial announcements, plis opening and closing
billboards.

2 :60 second commercial announcements, plus 4 live mentions
during the game.

Full page ad in the official team game program.

Lower Level Sideline seating for eight at all regular season home
games.

200 general admission tickets to one game to be distributed at the
sponsor’s discretion.

Complimentary hospitality service during each regular season
home game.

Eight official game programs and stats for each regular season
home game.

Permission to give signage, tickets, advertising and/or use of ABL
and Quest logos together (with some restrictions) to clients and
customers to create additional promotional opportunities, with
prior team approval.

Quest team player(s) will make three special appearances at
mutually agreed upon times and locations.

Sponsor's message over the public address system twice during all
regular season home games.

Opportunity to display merchandise, conduct exit sampling, and
distribute company information at all Quest home games.

Your company logo on all Quest promotional printing.
Eight autographed team items
Right to use the Quest logo in advertising and promotional

materials. Right to use game foptage in advertising and
promotional materials
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FPlan

S100,000 Investment (contined)

Game Night
Sponsorship

First Right of
Refusal

Hot-link Access

Gatherings

Quest Wear

One game night sponsorship during regular season. Cost of any
promotional items with your company logo distributed not
included.

Sponsorship rights are extended through the 1998 season only.
You will be given the opportunity to renew your current
sponsorship each succeeding year at the published market value.

‘We will provide hot-link access from the Columbus Quest website
to your website.

Pre-season, mid-season, and post-season gathering with players
and coaching staff.

Eight Quest sweatshirts and t-shirts.

*Product Exclusivity status granted for an additional 850,000 investment.
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Quest signage provides advertisers the Opportunity
for exposure to fans at Battelle Hall, on Quest and
visiting team broadcaStS, onthe N Ightly Newsorin
newspaper and magazine action photos.

Stanchions

We plan to welcome 80,000 Quest fans to Battelle Hall this season.
Plus, a number of games will be televised nationally and regionally.
Put your company name up front for all to see. Padded goalpost stanchions with
your company name and logo will be displayed during each home game.

Stanchion cost $75,000 per season

Team Seatbacks

Team seatbacks allow your company optimum television exposure.
During each game the seatbacks for both teams will display your company logo.

Team Seatback cost $75,000 per season
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Silver

Merchandising

Plan

S75,000 Investiment

Premier Posgitioning: Team Seatbacks, Stanchions

Radio

Arena Signage
Game Program

Season Tickets
Game Tickets
Hospitality
Game Stats
Player

Appearance

Public Address

Logo Recognition
Memorabilia

Advertising
Rights

Game Night
Sponsorship

First Right of
Refusal

2 :60 second commercial announcements, plus 2 live mentions
during the game.

State-of-the-art revolving courtside signage in the TV area.
Full page ad in the official team game program.

Lower Level Sideline seating for four at all reqgular season home
games.

100 general admission tickets to one game to be distributed at the
sponsor’s discretion.

Complimentary hospitality service during each regular season
home game.

Four official game programs and stats for each regular season
home game.

Quest team player(s) will make three special appearances at
mutually agreed upon times and locations.

Sponsor's message over the public address system twice during all

regular season home games.
Your company logo on all Quest promotional printing.
Four autographed team items

Right to use the Quest logo in advertising and promotional
materials.

One game night sponsorship during regular season. Cost of
promotional items distributed not included.

Sponsorship rights are extended through the 1998 season only.
You will be given the opportunity to renew your current
sponsorship each succeeding year at the published market value.
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<silver
Merchandising
izeen

75,000 Investment (continued)

Hot-link Acdcess  We will provide hot-link access from the Columbus Quest website
to your website.

Gatherings Pre-season, mid-season and post-season gathering with players
and coaching staff.

Puest Wear Eight Quest sweatshirts and t-shiris.
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- The Quest s attracted
national, regional, and lOCal

media. aiong with daily coverage

in all eight ABL markets, the leagues historic
inaugural season was featured regularly in

USA Today. Sports lllustrated, e
Columbus Dispatch,

and many other l€adiNg Nnewspapers
throughout the country.

Media Room

If media exposure is what you're looking for the Quest media room offers your
company a different kind of exposure. After each game, player interviews are
conducted in the media room. This secluded location allows TV new crews,
newspaper, and magazine photographers to get individual reactions to the game as
well as individual player photos. We will put your company’s name in lights. Your
company’s logo will be featured on a backdrop and the podium.

Every interview will be a photo opportunity.

Media Room cost $50,000 per season

Quest Radio Network

If you have been waiting for the right time to get your company’s name out to
central Ohio consumers, you just found it! Quest Radio Network will deliver your
sales message along with every minute of no-look, fast-breaking action play of every
Quest game. Your partnership with the Quest will be exposed to thousands of
influential consumers around the central Ohio marketplace. Every radio broadcast
will feature your sales message in open/close billboards, four :60 second commercial
announcements and four live mentions during each game.

Quest Radio Network cost $50,000 per season
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Brronze
Merchhandisingg

Plan

S50,000 Investment

Premier Positioning: Quest Radio Network

Radio

Game Program
Season Tickets
Game Tickets
Hospitality
Game Stats
Player

Appearance

Public Address

Logo Recognition
Memorabilia

Advertising
Rights

Game Night
Sponsorship

First Right of
Refusal

Media Room

4 60 second commercial announcements, opening & closing
billboards, plus 4 live mentions during the game.

Full page b/w ad in the official team game program. Full page ad
in the media guide.

Lower Level Sideline seating for four at all regular season home
games.

50 general admission tickets to one game to be distributed at the
sponsor's discretion.

Complimentary hospitality service during each regular season
home game.

Four official game programs and stats for each regular season
home game.

Quest team player(s) will make a special appearance at a mutually
agreed upon time and location.

Sponsor’s message over the public address system twice during all
regular season home games.

Your company logo on all Quest promotional printing.
Four autographed team items.

Right to use the Quest logo in advertising and promotional
materials.

One game night sponsorship during regular season. Cost of
promotional items distributed not included.

Sponsorship rights are extended through the 1998 season only.
You will be given the opportunity to renew your current
sponsorship each succeeding year at the published market value.
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Bronze
Merchandising

Plan
SS0,000 Investment (continued)

Hot—-link Access We will provide hot-link access from the Columbus Quest websiie
to your website.

Gatherings Pre-season, mid-season and post-season gathering with players
and coaching staif.

QPuest Wear Four Quest sweatshirts and t-shirts.

TV Advertising Sold Separately
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Quest games are a fami ly E\ient! Throughout the season we'll
stage Interactive events for our young fans. sponsoring a
Quest kids aCtiVity will allow YOUTI COMPAany to reach two
influential consumer groups - active children and their Parents.

Media Guide

Quest media guides are provided every game to all media representatives.
Additionally, copies are mailed to all season ticket holders and sponsors.
This is a valuable resource referenced time and time again.

Not to mention a popular keepsake for fans of all ages.

Media Guide cost $25,000 per season
Kids Z2one

Can you jump as high as Pee Wee? Are you taller than Sonja Tate?
Would you like to take your picture with the entire Quest team?

You can do all of this at Kids Zone! Kids Zone will feature a variety of fun-filled
interactive exhibits and displays for fans of all ages. Displays feature facts about
Quest players and promise to be a great photo opportunity for our fans.
Kids Zone will be on display during every weekend game.

Kids Zone cost $25,000 per season

Pre-game Clinics

Quest pre-game clinics - back by popular demand. Pre-game clinics provide youths
the opportunity to interact with Quest players right on the court.
Quest players instruct participants in ball-handling drills, and conditioning
techniques. Clinics are open to both boys and girls under 18 years of age.
Four pre-game sessions will be conducted during the season. Each youth participant
will receive a Quest souvenir item that will include your company logo.

Pre-game Clinics cost $25,000 per season

Quest NMascot

“Quilly” the Q-bird will thoroughly entertain the crowd on and off the court.
We'll put your company name on the back of “Quilly’s” team jersey.
During appearances in and out of the arena “Quilly” awill proudly display your
company name on the shirt on his back.

Quest Mascot cost $25,000 per season
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All-Star
Merchandising

Plan

S25,.000 Investment

Premier Pogitioning: Media Guide, Kids Zone

Arena Signage

Giveaways

Game Program

Media Guide
Season Tickets
Game Tickets
Hospitality
Game Stats
Player
Appearance
Public Address
Memorabilia

Advertising
Rights

First Right of
Refusal

Quest Mascot, Pregame Clinics

One perimeter sign displayed above the lower level seating for each
regular season home game (directional signage and signage in the
Kids Zone — Kids Zone sponsor only).

Premium giveaway item with company logo io each clinic
participant (for clinic sponsor only).

Half page ad in the official team game program.

Full page ad on inside front cover and back of media guide (media
guide sponsor only).

Lower Level Sideline seating for four at all regular season home
games.

50 general admission tickets to one game to be distributed at the
sponsor's discretion.

Complimentary hospitality service during each reqular season
home game.

Four official game programs and stats for each regular season
home game.

Quest team player(s) will make a special appearance at a mutually
agreed upon time and location.

Sponsor's message over the public address system twice during all
regular season home games.

Four autographed team items.

Right to use the Quest logo in advertising and promotional
materials.

Sponsorship rights are extended through the 1998 season only.
You will be given the opportunity to renew your current
sponsorship each succeeding year at the published market value.



All-<tar
Plan

. $25,000 Investment
(continued)

Hot-link Access  We will provide hot-link
access from the Columbus
Quest website to your
website.

Gatherings Pre-season, mid-season
: and post-season gathering
with players and coaching
staff.

Quest Wear Four Quest
sweatshirts and
t-ghirts,

Radio and Television Advertising Sold Separately







Every Quesi: game is a
photo opportunity.
Your partnership wil be €Xp0OSEd
o thousands of fans

throughout e USA.

Corporate Table

Quest corporate tables offer one of the most exciting seating options available.
Corporate table sponsorship entitles your company to exclusive baseline seating
and signage plus a lot more.

Corporate Table cost $15,000 per season

Bench Assistant

Quest bench assistants are busy every game meeting the needs of our players. From
pre-game preparation to the last buzzer, while our bench assistants work with the
team their uniforms will be hard at work for you promoting your association with

Columbus Quest. We'll put your name on the bench assistants uniform, team water

bottles, utility cart and water cooler every regular $eason home game.

Bench Assistant cost $15,000 per season
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MvP

Merchandising

Plan

S15,000 Investment

Premier Positioning: Corporate Table,

Arena Signage

Game Program

Season Tickets
Hospitality
Game Stats
Public Address
Memorabilia

Advertising
Rights

First Right of
Refusal

VIP Gatherings

Quest Wear

Bench Assistant

T-shirts for each bench assistant, plus two perimeter signs
displayed above lower level seating for each regular season home
game or one baseline corporate table banner — Corporate Table
Sponsors Only.

Half page b/w ad in the official team game program.

Eight courtside seats on the baseline at a corporate table. Lower
Level Sideline seating for eight at all reqular season home games.

Complimentary hospitality service during each regular season
home game.

Eight official game programs and stats for each regular season
home game.

Sponsor's message over the public address system once during all
regular season home games. )

One autographed team item.

Right to use the Quest logo in advertising and promotional
materials.

Sponsorship rights are extended through the 1998 season only.

You will be given the opportunity to renew your current
sponsorship each succeeding year at the published market value.

Pre-season, mid-season, and post-season gathering with players
and coaching staff.

Two Quest sweatshirts and t-shirts.

Radio and Television Advertising Sold Separately.
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R Advertising
Opportunities
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One of the most

exciting games

in town offers
your corporation an

opportunity
entertain valued employees,
celebrate significant events,
or reward individual and
group achievements.

An evening in the

“"Quest Nest”

provides you and your staff
with lots of no-look,

fast-breaking action




Group Tickets

The Most Exciting Game in Town!

Upper Level Sideline

J

Ticket Levels 50 Tickets

75 Game Programs

2 :15 PA Announcements

75 Tickets

10 VIP Hospitality Passes

100 Tickets | 150 Tickets | 200 Tickets | 250 Tickets

1:60 Radio Commercial

1 Arena Sign

Total Investment $600.00 |$900.00

$1,200.00

$1,800.00 | $2,400.00 | $3,000.00

Individual Ticket Price $12.00

Lower Level Baseline

Ticket Levels 50 Tickets

75 Game Programs

2 :15 PA Announcements

75 Tickets

10 VIP Hospitality Passes

100 Tickets | 150 Tickets | 200 Tickets | 250 Tickets

1 :60 Radio Commercial

1 Arena sign

Total Investment $500.00 |$750.00

$1,000.00

$1,500.00 | $2,000.00 | $2,500.00

Individual Ticket Price $10.00

If your company is

interested in hosting a
group night, for five
games we will provide a
5% discount on your total
purchase, seven games
we'll provide a 7%
discount, and a 10%
discount plus a player
appearance for ten or
more gaimes.
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Advertising
Opportunities
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| — | WhO .
- Girl ) participate
In sports are

more likely to
experience

academic
success

and graduate from
high school than those

who do not

play sports
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Came
SsSponsoirshien
Merchandising

Plan
S8,000 Investment

Selected games will be designated as Quest promotional nights when each fan will receive a giveaway
item. Last year the most popular giveaways included pom poms, bandanas, posters, water bottles and
tattoos. We're open to your ideas and the possibilities are nearly endless.

Arena Signage 1 perimeter sign permanently displayed above the mezzanine.
Season Tickets Four Lower Level Sideline seats at all regular season home games.
Hospitality Complimentary hospitality service during each regular season

home game.

Game Tickets 250 general admission tickets to the game of your choice, pending
availability, to be distributed at sponsor’s discretion.

Public Address Sponsor's message over the public address system four times
during the game.

Radio 1:60 second commercial announcement during the game.

Sponsor Booth Opportunity to display merchandise, conduct exit sampling, and
distribute company information during sponsored game.

Special promotional giveaways to be provided for a minimum of 5,000 fans, and must be approved by Quest.
The actual cost of giveaways to be borne by sponsor. ;




Advertising
Dppor-tunities
PerimeterSign ... $5,000.00

T perimeter sign displayed along the mezzanine
4 lower level sideline seats
hospitality service
1:15 PA announcement

internet Advertisement..........= $2,500.00

1 full page ad on ColumbusQuest.com
1 “Hot-link” to your company web-site
2 lower level sideline seats
hospitality service
1:15 PA announcement

Concourse Signs ... $2,500.00

136" x48" color sign
2 lower level sideline seats
hospitality service
1:15 PA announcement

Radio :60 Commercial Announcement . . .. $100.00 per
Television :30 Commercial Announcement... .. $350.00 per
Game Program 4-color B/W

Back cover $4,000 n/a

Inside front cover $3,750 n/a

Inside back cover $3,750 n/a

Page one $3.500 n/a

Page three $3,250 n/a

Full page $3,000 $2,500

Half page $1,600 $1,350

Quarter page $ 790 $ 725
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